
DANIK A AR MADESCH
NON-PROFIT CEO

CONTACT
danika@email.com

(123) 456-7890

Pittsburgh, PA

LinkedIn.com

github.com

EDUCATION
MBA

University of Pittsburgh
2000 - 2002

Pittsburgh, PA

Bachelor of Arts
Marketing

University of Pittsburgh
1995 - 1999

Pittsburgh, PA

SKILLS
Compassion

Strategy
Presentations

Hiring
Operations

WORK EXPERIENCE
CEO
FoodBank Local
2008 - current / Pittsburgh, PA

Directed strategic planning and annual objectives, meeting with the
board of advisors 2 times per month for guidance
Coordinated with HR to grow staff by 21% to increase operations in
6 additional locations in Pittsburgh
Oversaw financial operations, including budgetary processes, and
ensured that sound financial controls were in place to come within
budget 92% of the time
Supervised effort to adapt fundraising strategies, tapping into
schools, churches, and businesses, increasing fundraising by 16%

VP of Marketing
Taproot Foundation

2003 - 2008 / Pittsburgh, PA
Led a marketing team of 16 to collaborate on every project to
ensure brand consistency in strategies, campaigns, and events

Planned and directed strategies to optimize the company's ability to
reach and engage donors, key stakeholders, and the public, driving
donor contributions up by 213% over 3 years

Managed, evaluated, and used new and existing technologies to
raise brand awareness in 6 untapped states
Oversaw development of top-level communication projects,
including speeches, advertising, and web-based tools

Marketing Manager
Rockefeller Philanthropy Advisors

2000 - 2003 / Pittsburgh, PA
Managed 3 marketing programs to develop objectives across
nationwide channels to support the overall strategic marketing plan

Developed and wrote business cases for marketing programs to
recommend strategies, with 83% of programs adopted
Recruited and trained 6 marketing associates to increase marketing
reach into new regions, which saw an ROI of 48%
Managed the evaluation of campaigns on social media platforms to
serve the company's mission and increase its reach to the target
audience by 13%

https://linkedin.com/
https://github.com/

