
DANIELLE
OYEWO
Entry-Level Delivery
Driver

danielle.oyewo@email.com
(123) 456-7890
Boston, MA
LinkedIn

EDUCATION
High school diploma
Fenway High School

2014 - 2018
Boston, MA

SKILLS
Critical Thinking
Navigation
Empathetic
Time Management
Verbal Communication
Organized

CAREER OBJECTIVE
Experienced customer service professional with excellent
problem-solving skills seeking Entry-Level Delivery Driver
opportunity with Fresh City Kitchen. Leveraging a clean driving
record and current driver's license and insurance, I'm excited
about building strong relationships to increase customer
satisfaction, brand awareness, and company revenue.

WORK EXPERIENCE
Call Center Representative
King TeleServices

2019 - current Boston, MA
Managed 32 staff members within 3 call center
departments, coordinating staff scheduling and
establishing target goals
Executed 57+ outbound calls per hour, offering potential
customers product information in a friendly way, resulting
in a 62% purchase rate improvement
Maintained a friendly, outgoing attitude, directing
customers to products based on their needs, exceeding
sales targets
Developed a call strategy for the existing customer base to
promote product feature events, resulting in a 27% increase
in repeat customers and a 6% increase in order size
Attended workshops on Excel and other database software,
using these applications to track data on pitches
Utilized software data to refine outgoing calls, improving
customer satisfaction by 34%

Barista
Gregory's Coffee

2018 - 2019 Boston, MA
Memorized over 110 high-quality coffee, tea, and other
beverage recipes
Crafted and delivered beverages to customers with 0
ingredient errors
Delivered outstanding customer service to all guests, being
recognized as friendly, personable, and proactive problem-
solver by 6 co-workers
Managed weekly inventory, ensuring proper ordering and
stock rotation, decreasing spending by $2K each month
Crafted and prepared 13 brand new beverages that
increased sales by 12%
Provided coffee technique coaching and training to 6 new
staff members
Promoted brand awareness, new beverage creation, and
customer service, leading to a 24% increase in customer
satisfaction scores

https://linkedin.com/

